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Who are you, Digital Dashboard?

Let's begin by figuring out the defining characteristics of Dashboards. In informational systems a Digital
Dashboard is usually a single page that:

Contains plain and easy to understand data;

Includes a real-time Ul;

Is integrated with a database for dynamic updating;

Features graphic elements that reveal the change of key indicators and current trends of the
system.
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Data presented might relate to pretty much anything and is specified by the particularity of a system or

an organization.

A bit of history

The original idea of Digital Dashboards emerged from the study of Decision Support Systems (DSS)
that appeared in the 1970s. But dashboards as we now know them didn’t start to appear until during the
late 90s — at the time of increasing growth of the web. The first pieces of software were created in-
house for internal use only. Microsoft came up with their own concept in the spring of 1999. The actual
implementation of the concept was the Digital Dashboard Starter Kit, which they presented at the

KMWorld'99 later in September.
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This is the Digital Dashboard made by Corda Technologies that was integrated in MS Outlook. As of
October 2010 the company was acquired by Domo, Inc — an organization that specializes in data
visualization.

Modern Digital Dashboards

Today if you stumble upon a Digital Dashboard, it will most likely be one of these three types: special
applications, web apps and desktop widgets. Just like a dashboard in a car, a digital version is meant
for monitoring all major indexes. That's what all these indicators, diagrams, numbers and designations
are for. These days Dashboards can be visually stunning. But the major focus would still have to be on
the contents. Thus, the key to designing a perfect dashboard is the cold-blooded calculation. If you're
able to put all the dots together within one brief look, then you're looking at a great Dashboard. Don’t
forget to make it pretty, though, and try to achieve maximal effect with minimal effort.

Here are some examples of current Dashboards:

1. WordPress CMS Dashboard:
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2. Google Analytics Dashboard:
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Magora have first-hand experience and capability to create thought through spectacular digital
dashboards. Take a look at some solid examples of our work:

3. U Analytics
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4. Advanta
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5. Sky Commander

<» Mmagora . +44 20 7183 5820

N info@magora.co.uk
sales@magora.co.uk



tel:+442071835820
mailto:info@magora.co.uk
mailto:sales@magora.co.uk
https://magora-systems.com/uploads/pages/91/ad_slider_4.webp
https://magora-systems.com/our-work/sky-commander/

<> magora

4 b
GenaView Geogh bap | Hi, affice | Change Password | Siga Out L Adtdrezs
= rer——— o -
‘ Admin = i y. [rapra_| oy | Pensed |:
£ €7 ¥ perrepipommie =7 Neen ' A 7
'flﬁ!mlt! o U\:H::dﬂ a Lemen g b4
¥ cargo Anpu Hiscmanng * Bansubypr
Rrers -I-J ; Saztung h
‘.'- e i DErmIMpRn 7 o ¥ "k “h
Hax Fekihinchon 1 A Em' b
W Feetdata iach = = - i
[enrmenr S Kanjayamopope ﬁ‘%
+ Rescue = Pl 3 J o Kagureetann
?:pi plangeren ; Mo—-o:bw ; %
et ) - - e TN o 5
A 2 &y ap |l Xerwsppay £ 1'-"‘¢9* X My TR
o AR e & S e B
1 USRWET T N
P 4 &'Sar.bqh:fprmlmm 9 (L¥od) - W LS
il f A 8 by
T N %, BYAMamora WL i 4 S sl
| Obstacie /W A o it \ A !
‘i:p - L ad - n: ; nwnr_:_-;}im' 1 i b |
BT ol 1 ¥ T 8 i '
Inbox Outbon ] Search 7] ] {]*? 47.93°, 1371.32 J mr eoptiironet %A, i % |
RIS BT oigr o i & [ |
: Dgll? | . T e b ﬂanwcmm@m!ﬁ%ﬁwﬁmkm-r:ﬂc?w xlt-"nﬂu:\'t-ﬁgi'ﬁi
[ Vit 1.l Planned ] Closed ]j Show all 52 H Sesrch I 27092011 << 3| [ Vigw ]I Mission I Dispossble I Off duty I Shoner 'lrankJ
| Type Humber | Status Created at | Status M-Type '.IIJ_ Humber State Pilot | View Msg  Tracking
o 9S4 e 0 4@ @
- o4 OE-00¢ 0 Al @

6. Railway Software
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7. Rumine Asset
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Strategy Description and Objectives

Rumine Opportunity — | is a systematic trading program in which it can hold long or short positions in futures and options markets around the world. The program
applies a trend following strategy, blending multiple time frames. The program executes a diversified trading strategy without favering any particular market.
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8. Audience Management Software
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Why dashboards?

“He who controls the information controls the world”.

As you probably know, information is an economic resource. And it's the one that becomes more and
more influential each day. So, the answer is quite simple: dashboards provide valuable insight, help
organize data, analyse it in a flash and make smart decisions. And all of these great advantages are
packed into a single interactive page. Good stuff, right? You'll be in on everything that goes down in
your company. Dashboards might include many things: from HR department stats to sales dynamics,
production indexes and customer service quality evaluation. Having a dashboard will allow you to get a
hold of consolidated data concerning the company as a whole and evaluate the input of each division
as well. In order to create a perfect dashboard, you need to pay extra special attention to the choice of
key indexes and the appropriate form of data representation: tables, histograms, pie charts, bar charts,
sparklines or something else.
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To sum up let's make a list of the most valuable advantages that dashboards can bring to the table:

e Data visualization — numbers are turned into graphs and diagrams, everything is sorted and
grouped;

Quickly track negative trends and fix them;

Generate even the most complex report in a blink of an eye;

It's easy to spot correlations or deviations from the norm;

Get a bird’s eye view of all organizational affairs;

Dashboards help tremendously with the decision-making process. The management can make
instant yet smart choices as they can access information of any level quickly;

Build a clear strategy and set functional goals accordingly.

You can opt for a turnkey solution. You can go with a custom-made dashboard. Follow the concept,
collect and analyse your data and make a smart choice for your business!
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