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When designing UX for different generations, it pays to consider and understand the unique
preferences and needs of each one. From Baby Boomers who experienced the emergence of television
to tech-savvy Gen Z, each generation brings its own set of expectations and priorities to your finished
product.

This article delves into the intricacies of designing websites for different generations in such a way that
we bridge the generational gap, exploring specific strategies and considerations that engage Baby
Boomers, Generation X, Millennials, and Generation Z alike.
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By taking a multigenerational content approach, recognising, and adapting to the distinct preferences of
each generation, designers and developers can create digital experiences that resonate deeply across
all age groups, fostering inclusivity, accessibility, and meaningful engagement across products and
platforms no matter the topic or theme of your app.

Designing mobile applications for different generations and web apps for all requires you to first
consider the needs of everyone and adapt accordingly.

We’ll first look at each cohort in more detail to understand the generational nuances that must be
considered for 360 app usability when crafting your user experience.

The Baby Boomers

The Baby Boomer generation, spanning from the mid-1940s to the early 1960s, has been privy to an
awesome technology evolution throughout their lives, from the dawning of television to the release of
smartphones.

While often side-lined in the discussion of technology, this demographic controls a whopping 70% of the
USA’s disposable income, ‘control 77% of the nation’s wealth and buy 45% of all consumer goods’ –
they are also ‘the second heaviest users of the Internet. More than half of the Baby Boomer population
is on Facebook.’ Research by GWI tells us that ‘95% of baby boomers own smartphones’ while we see
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a 57% increase in how many now own a smartwatch – ‘so not only do most own a smartphone, but they
are also starting to use wearable tech.’

By 2050, ‘the number of older persons is projected to double to 1.5 billion’ while globally, the proportion
of the population ‘aged 65 years or over’ is expected to rise ‘to 16 per cent’ in the same year, ‘so that
one in six people in the world will be aged 65 years or over.’ This is a generation that designers and
developers would be foolish to ignore.

Simplicity and clarity

Boomers seek simplicity and clarity in their technology interactions, gravitating towards intuitive UI
designs that facilitate seamless navigation, and prioritise functionality over flashy aesthetics. They value
clean layouts and easily discernible features, favouring platforms and applications that offer
straightforward usability. Additionally, they lean towards larger font sizes and high-contrast colour
schemes, emphasising readability and accessibility.

Communication dynamics among Boomers also influence their technology interactions. While email
remains a staple, many Boomers embrace newer platforms like messaging apps and social media to
stay connected. They want apps that give ‘them more free time and that are simple to use. Products
marketed directly to them are more likely to be adopted and shared with their peers.’

Furthermore, privacy and security are priorities, they seek out platforms that safeguard their data and
provide robust privacy controls: ‘in a study conducted by Burst Media, “only 34% of Boomers were
comfortable about privacy with Internet sites that customized content, but that number increased to
52% when they were presented with clearly stated privacy policies.” In other words, Boomers will use
your site, but first they have to trust you.’

Traditional fonts

Font preferences among Boomers skew towards traditional, legible typefaces such as Arial, Times New
Roman, or Calibri. These fonts enhance readability, especially on smaller screens, catering to potential
challenges associated with aging eyesight – ‘it is it is vital to design web pages and applications with
clear and legible typography.’

Boomers appreciate well-structured content, preferring concise language and clear hierarchy in both
textual and visual communication.

Familiarity and comfort

To understand Boomer tech inclinations is to understand their preference for familiarity and comfort.
Although Boomers encountered technology later in life compared to younger generations, they have
seamlessly integrated it into their daily lives. Consequently, they lean towards interfaces that mimic
real-world objects, a design approach known as skeuomorphism. This preference stems from their
familiarity with older technologies like physical buttons or knobs, fostering a sense of ease and
intuitiveness.
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Reliability and consistency are also important for Boomers. They value platforms and applications that
offer dependable performance across various devices and operating systems, and consistency in user
interface design, preferring interfaces that remain predictable and easy to navigate, minimising the
need for frequent adaptation. Clear navigation is key: ‘provide the map site; provide a content search
function; provide a descriptive page title so that it is easier to understand the search results.’

Accessibility and personalisation

Accessibility is another critical consideration in Boomer-centric design. With potential age-related
changes in vision, hearing, and motor skills, inclusivity becomes imperative. Features such as
adjustable font sizes, high contrast modes, and voice commands enhance accessibility, ensuring that
Boomers can engage with technology comfortably and effectively.

They appreciate personalisation too, platforms and apps that allow them to tailor their experiences to
suit their preferences and needs. Customisable settings, personalised recommendations, and content
organisation options based on interests contribute to a more engaging and gratifying user experience.

Generation X

Positioned between analog and digital eras, Generation X is defined by those born from 1965 to 1980.
With 72% of them using ‘the internet to research businesses’, unlike their digitally native counterparts,
Gen Xers prioritise simplicity and functionality over flashy aesthetics in UX and UI design, seeking
intuitive interfaces that streamline interactions with technology.

Efficiency and reliability are very important to this generation, valuing platforms that offer seamless
integration and intuitive navigation across various domains like social media, e-commerce, and
productivity tools. They steer clear of convoluted systems that hinder rather than enhance their digital
experiences.

Clean, nostalgic design

Across typography and design, Gen Xers are drawn to clean, sans-serif fonts with a touch of nostalgia
(a love for nostalgic design is mirrored in Millennials), balancing readability with personality.

Favouring communication channels that respect their time and attention, with email remaining a
preferred mode for its asynchronous nature, they like thoughtful exchanges without constant
interruptions. Prioritise simplicity, functionality, and clear communication, to ensure a popular user
experience tailored to this generation’s sensibilities.

Simple and straightforward

Like the Boomers, Gen X responds well to an easily navigated ‘simple and straightforward design’ with
‘recognisable design patterns, like menu and button icons, that are simple to comprehend and
navigate’. Accessibility should once again be considered, as should personalisation.
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Gen Xers appreciate design elements that mimic real-world objects, a concept known as
skeuomorphism – for example, digital calendars may resemble physical planners or address books,
providing a sense of familiarity and ease of use – and gravitate towards efficient and productive digital
tools, such as task management apps with features like to-do lists, reminders, and calendar
integrations.

Tailored communication

While social media platforms are popular for staying updated, many Gen Xers still rely on email
newsletters for curated content and news updates. They appreciate the convenience of having relevant
information delivered directly to their inbox, allowing them to stay informed without being overwhelmed
by social media feeds.

Furthermore, Gen Xers often utilise cloud storage services like Dropbox or Google Drive thanks to their
convenience and accessibility and value user reviews and recommendations from trusted sources, with
e-commerce platforms that have robust review systems and personalised recommendations based on
past purchases of particular interest.

Platforms and technology

While comfortable with mobile devices, many Gen Xers still prefer using desktop computers for certain
tasks, such as work or creative projects. They appreciate the larger screen real estate and full keyboard
functionality offered by desktop setups, enhancing their productivity and comfort.

We notice they embrace smart home devices and automation to simplify their daily routines too and,
thanks to their commitment to personal and professional growth, they often engage with online learning
platforms like Coursera or LinkedIn Learning.

Millennials

Millennials emerge as a powerhouse generation, wielding significant influence and shaping design
trends. Born amidst the advent of the digital age, between the early 1980s and mid-1990s, they have
witnessed and embraced transformative technological advancements, emphasising a blend of tech
fluency, aesthetic sensibility, and a quest for seamless digital interactions.

Millennials prioritise simplicity and intuitiveness in UX and UI design, favouring clean, minimalist
interfaces that blend functionality with visual appeal. Brands like Apple, renowned for user-friendly
interfaces, hold sway among this cohort for their commitment to intuitive design principles, while
personalised experiences across digital platforms are favoured, extending to font choices that enhance
readability on various devices.

Authentic communication
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Communication for Millennials hinges on authenticity and meaningful engagement, valuing genuine
connections over traditional advertising.

Social media platforms like Instagram and TikTok are central to their preferences as they provide visual
storytelling and real-time interaction, and an advocation for inclusivity and diversity across digital
experiences, leads them to seek interfaces that reflect a wide range of perspectives and identities.

Mobile-centric

The Millennial’s mobile-centric lifestyle means they prioritise mobile-friendly designs that seamlessly
adapt to touch interfaces. Social connectivity is paramount, with ‘75% of [them considering] social
media [to be] an essential part of their daily life’, serving as virtual gathering spaces fostering sharing,
collaboration, and community-building.

Visual content holds sway with Millennials too, who favour visually compelling designs leveraging high-
quality imagery and videos. Platforms emphasising visual storytelling and multimedia experiences
captivate their attention, while emerging technologies like AR, VR, and voice assistants are embraced –
this generation is drawn to innovative applications offering immersive experiences.

From a theme and communication perspective, Millennials' heightened environmental and social
consciousness influences their technology preferences and brand loyalty. They support companies
demonstrating sustainability, ethical practices, and social responsibility, gravitating towards user
experiences that align with their values. Designers and businesses that prioritise mobile-centricity,
social connectivity, visual engagement, openness to emerging tech, and environmental/social
consciousness can expect to do well.  

Generation Z

True digital natives, Gen Z possesses distinctive preferences and expectations moulded by their
upbringing in a fast-paced, interconnected digital age. Their approach to technology and interface
design reflects a blend of intuitive navigation, aesthetic appeal, and personalised interactions,
extending beyond mere functionality.

A notable characteristic of Gen Z's tech preferences is their inclination towards intuitive UX and
minimalist UI designs. They are drawn to platforms and applications that offer streamlined interfaces,
prioritising efficiency and simplicity in their digital interactions. This emphasis on clean design extends
to font choices, with sans-serif fonts often favoured for their modern aesthetic and readability across
various screen sizes.

Additionally, Gen Z's communication habits profoundly influence their technology preferences. Raised
in the heart of the social media era – ‘35% of Gen Zers spend over four hours a day on social media’
compared with ‘only 19% of U.S. adults [who] spend that much time online’ – they prioritise platforms
that facilitate seamless communication and connection, value real-time interactions and authentic, peer-
driven experiences. For them, the integration of chatbots, support for multimedia messaging, and
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emphasis on user-generated content foster a sense of community within digital spaces.

From a platform perspective, Gen Z is characterized by the seamless integration of mobile devices into
daily life: they demand responsive design and mobile-first strategies. Their active participation in digital
communities and content creation underscores the importance of UX/UI features supporting creativity
and self-expression, while a drive for cultural inclusivity, further shape their technology preferences.

Bridging the generational divide

Make it accessible, make it personal.

If we want to bridge the gap in user experience among Baby Boomers, Gen X, Millennials, and Gen Z,
a multifaceted approach is essential. There are several ways to ensure your web app architecture, or
mobile app architecture, caters to each generation and is accessible, intuitive, and engaging for users
of all ages, here are some of them:

 

Customisation and navigation
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Customisable settings and intuitive navigation paths are vital. By allowing users to tailor their
experience, designers can ensure inclusivity and ease of use across all age groups. Simplifying
complex features and providing clear instructions alleviates confusion, especially for older users less
familiar with technology.

Flexible font sizes

By implementing adjustable font sizes within digital interfaces you allow users to customise text to their
preference. This feature particularly benefits older generations (such as Baby Boomers and Gen X)
who may require larger text for readability, as well as younger generations (Millennials and Gen Z) who
may prefer smaller fonts for a sleeker design.

Clear iconography with tooltips

Using clear and universally recognisable icons within the interface, accompanied by tooltips that explain
their functions, you are aiding users of all ages in understanding navigation and functionality. This
approach is particularly beneficial for older generations who may be less familiar with modern
iconography commonly used by Millennials and Gen Z.

Educating and including the user

To ensure your app appeals to all no matter the level of proficiency, create instructions and tailored
educational programmes that underpin your product and empower users with the knowledge and skills
to navigate digital tools effectively. To further enhance confidence and engagement, consider providing
ongoing support channels, chatbots and ‘help documentation’ that can guide your user towards their
objective when required.

Intuitive gestures with tutorial popups

Incorporating intuitive touch gestures for navigation, such as swiping or pinching, can be accompanied
by tutorial pop-ups to guide users through their user journey. This approach benefits younger
generations who are accustomed to touch interactions while supporting older users who may be less
familiar with touchscreen technology.

Inclusive testing

When designing and testing your product, tap into diverse age groups to gain valuable insights into the
distinct needs and preferences of each demographic, cultivating empathy, inclusivity, and innovation
that will drive the development of user-centred digital experiences.

Voice assistants with visual feedback

Voice assistants like Siri or Google Assistant can be enhanced with visual feedback for older users who
may prefer seeing information displayed alongside auditory responses. This combination provides a
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more inclusive user experience, catering to both auditory and visual learners across generations.

Implement adaptable interface features that accommodate various user preferences and capabilities,
such as integrating voice commands and text-to-speech functionalities that cater to a broad spectrum of
users. While younger generations may favour hands-free interaction through voice commands, older
individuals can rely on text-to-speech for improved accessibility, particularly for those with visual
impairments or language barriers.

Responsive design for multiple devices

Employing responsive design principles ensures that digital experiences adapt seamlessly to various
screen sizes and devices. This accommodates older users who may access the app on desktop
computers or tablets, as well as younger users who predominantly use smartphones, without
compromising usability or aesthetics.

Simplified menus and navigation

Streamlining menus and navigation paths to reduce complexity is useful to users of all ages. By
presenting information and options in a clear and concise manner, designers can enhance usability for
older generations who may prefer straightforward interfaces, while still catering to the efficiency sought
by Millennials and Gen Z.

Inclusive language and imagery

Use inclusive language and imagery that resonates with diverse age groups to foster a sense of
belonging and engagement. Avoid jargon or slang that may alienate older users and represent different
demographics through your visuals to promote inclusivity and accessibility.

UX design for seniors

Generally recognised as 65 years and up, seniors ‘are one of the fastest growing demographics on the
web’. To accommodate this cohort, designers must be mindful of their preferences, challenges and, in
some cases, difficulty using certain web or mobile app elements due to ‘declining motor skills,
particularly on touch interfaces.’

That being said, when planning your user experience, it is advisable to consider this demographic
without making assumptions. Don’t simplify - not all will struggle with modern design elements - but
instead include them in your ‘design process and find out what their needs are. This doesn’t only benefit
the older audience but improves the overall UX — for everyone.’ 

For the older of the senior generation, some may ‘struggle with precise movements, so avoid long, fine
drag gestures and precision’ and make sure you incorporate clear error messages should the user
need to rectify the wrong clicking of a button. 
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Refrain from incorporating ‘disappearing messages: let users close them’ as you’ll find that many ‘older
adults…read and analyze every word’; time constraints should not stop them doing so. Be mindful too
of accessibility: ‘use sufficient contrast’ to ensure content can be easily seen and read, and give users
the option of increasing font size - both will contribute to the comfortability of your senior user who has
limited eyesight.  

UX design for children

Children, young people between ages 3-12, ‘are selective about the technology they use. They choose
to use specific websites or apps when the experience seems worthwhile and when it beats other
options.’

Generally speaking, children have a short attention span relative to adults and you should design your
app accordingly. Incorporate steady achievements into your user experience, ‘appreciate, reward, and
encourage small wins to develop habits and support learning — with progress tracking and
gamification.’

Don’t cater for all, ‘focus on a two-year age range’ as ‘“children” represent a very diverse range of
behaviors and abilities. There are vast differences between age groups (3–5, 6–8, and 9–12) — both in
terms of how users navigate but also how we communicate to them.’

If you want to be sure your app is a hit with the kids, why not include them in the design and testing
process. If very young people are bored or believe ‘something isn’t working…they just choose to
browse or play something else.’ It’s important to get it right the first time, there are no second chances
with this cohort. And of course if you do get it right, parents will thank you for it, spreading ‘the word
about you faster than you ever could.’

In terms of aesthetic, imitate the ‘typefaces that approximate how children learn to write’, go heavy on
the visuals, and ‘avoid bottom buttons as kids tap on them by mistake all the time.’ 

Choose the right platform for your app

When choosing your app’s platform, it is important to understand your target market, identifying their
needs and aligning them with your business goals.
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Tailor content to generational preferences and consider the omnichannel customer experience, not to
mention app usability requirements, mobile app architecture, and web app architecture.

If you want to make an informed decision that will maximise the reach and impact of your app, you must
recognise the distinct value propositions of each platform, consider the preferences and behaviours of
different generations, and align the two.

Let’s look at the core four.

Desktop

Desktop applications’ robust capabilities and familiarity makes them ideally suited to tasks that require
extensive processing power or intricate functionalities.

This platform is particularly appealing to Baby Boomers and Gen X, providing a sense of comfort and
reliability to the two generations accustomed to traditional desktop computing. With larger screens
facilitating immersive experiences, desktop apps excel in delivering rich visuals and detailed
interactions, enhancing user engagement.

Web
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With unparalleled accessibility, the web platform enables users to access apps from any device with an
internet connection, a flexibility that resonates with Millennials and Gen Z, who value convenience,
diversity of information, and adaptability in their digital interactions. Boomers meanwhile favour the
accessibility, easy access to information, and easy to navigate communication tools that can be drawn
from web apps.

Catering to their diverse user preferences, responsive web apps seamlessly adapt to various screen
sizes, ensuring consistent user experiences across desktops, laptops, tablets, and smartphones.

iOS Platform

Providing a premium experience tailored towards engaging the user, iOS is an attractive choice for
tech-savvy Millennials and Gen Z, while the latter’s gravitation towards online creative expression and
mobile gaming makes iOS a clear winner.

The iOS ecosystem, characterised by a curated app store, rigorous quality standards, and a loyal user
base, presents opportunities for monetisation and brand exposure. Recognised for their intuitive
interface and seamless integration with Apple products, iOS devices appeal to users seeking a
cohesive and user-friendly experience that will enhance their lifestyle.

Android Platform

Thanks to widespread adoption and global reach, Android apps are essential for targeting diverse
demographics, including Baby Boomers, Gen X, Millennials, and Gen Z.

With a plethora of form factors and price points (affordability is a draw), devices cater to users with
varied preferences and budgets, while the open-source nature – and integration with Google services –
of the Android platform fosters innovation and customisation – ideally suited to Millennials –
empowering developers to create tailored experiences that resonate with their users.

How can Magora help?

Expert in web and mobile app development Magora, a top user experience agency London, conducts
extensive research to understand the needs and preference of the target audience before starting any
web or mobile app build.
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The User Needs Identification step of our Discovery Phase service encompasses gathering of feedback
through surveys; interviews; and user testing – this way, product managers can ascertain what features
and functionalities are most important to users before embarking on their tailormade software solution
adventure.

Know your potential users. Understand their needs, pain points, and preferences. Create user personas
to help you visualise your target audience. Read more.

Conclusion

Creating a user experience that appeals to multiple generations requires a deep understanding of each
group's unique preferences and behaviours. From Baby Boomers to Generation Z, every demographic
brings its own set of expectations to the table, necessitating tailored approaches to design and
functionality.

Embracing a diverse content strategy allows designers and developers to craft digital experiences that
cater to a wide audience, promoting accessibility, engagement, and meaningful interactions. Whether
it's prioritising simplicity for Boomers, efficiency for Gen X, authenticity for Millennials, or intuitiveness
for Gen Z, the key lies in adapting to the specific needs of each generation.
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By implementing inclusive design principles such as customisable settings, intuitive navigation, and
clear communication, developers can ensure that their platforms are accessible to users of all ages.
Additionally, choosing the right platform – whether it's desktop, web, iOS, or Android – plays a crucial
role in reaching and engaging different demographic groups effectively.

Magora leverages extensive research and user-centric methodologies to create tailored solutions that
address the diverse needs of various age groups. Through a focus on user needs identification and a
commitment to understanding target audiences, we empower businesses to build digital experiences
that resonate deeply and drive success in today's crowded marketplace.
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